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AD September 20, 2015 

Greetings Breweries of the World,

We invite you to be part of the most prestigious beer  

competition in the world! The 2016 World Beer CupSM, referred 

to as “The Olympics of Beer,” seeks to create greater consumer 

awareness about the quality and diversity of beers throughout the 

world. A World Beer Cup gold award-winning beer represents the 

best of that beer style in the world. Celebrate brewing excellence 

by submitting your best beers into this elite competition. 

In 2014, the tenth biennial competition boasted the strongest field 

of entrants on record, with 1,403 breweries from 58 countries 

entering 4,754 beers in 94 beer style categories. We expect more 

than 1,500 breweries will enter the 2016 competition. 

We hope you will join them. Online registration opens November 

3, 2015. Details may be found at WorldBeerCup.org.

Cheers!

SM
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WHO CAN ENTER THE WORLD BEER CUP? 

ELIGIBILITY: 

All World Beer Cup entries must be commercially available, fermented malt 
beverages conforming to the trade understanding of “beer” brewed by a per-
mitted commercial brewery. “Commercially available” means available for sale 
at retail at the time of registration. Entering US breweries must have a current 
Brewers Notice on file with the TTB.

BREWERY ELIGIBILITY:

Breweries must meet each of the following conditions as of November 3, 2015:

1. Your brewery has a Brewers Notice on file with the TTB (Applies to US 
breweries only).

2. Your brewery is fully licensed for the manufacture and commercial sale 
of beer in your home country.

3. Your brewery is fully open and operating with all required permits.

4. Your brewery currently has at least one beer that is commercially  
available for sale at retail at the time of application. 

BEER ELIGIBILITY:

1. All beers entered in the 2016 World Beer Cup must be commercially  
available for sale at retail on or before March 7, 2016.

2. Only breweries that meet the Brewery Eligibility requirements are  
eligible to enter beers in the World Beer Cup competition. 

Breweries in planning, homebrewers and other breweries not meeting these 
criteria are not eligible to enter.

FEES: 

A non-refundable fee of $160 is due during the Brewery Application process 
(November 3 – 17). This fee will cover your brewery’s first beer entry into the 
competition.

After the initial $160 application fee, the cost to participate is $160 per beer 
brand entered into the competition.

HOW TO ENTER THE WORLD BEER CUP 

STEP 1: BREWERY REGISTRATION: NOVEMBER 3–NOVEMBER 17, 2015* 

›	 Breweries apply online to participate at WorldBeerCup.org.

› A $160 application fee is due by credit card at this time. This application fee 
will cover the cost of your first beer entry fee.

› Beers will be entered at a later date. 
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STEP 2: BEER REGISTRATION: DECEMBER 1–DECEMBER 16, 2015 

›	 Registered brewers will receive an email with instructions on how many 
beers they may enter*.

›	 Breweries will enter their beers online and select appropriate categories in 
which their beers will compete. Each brand may only be entered once. No 
beer may be entered in multiple categories.

*In 2014, 1,403 breweries entered 4,754 beers in the competition. A maximum of 5,700 beers 
can be judged at the 2016 competition. This is 20% more beers than in 2014. The maximum 
number of beer entries per brewery will be determined by dividing 5,700 by the number of 
breweries that enter. In the unlikely event that 1,500 breweries enter the competition prior to 
the deadline, the brewery registration window will close prior to November 17, 2015. 

Please Note: Brewery and Beer Registration are available online only. 
No paper applications sent by mail or fax will be accepted. Please use 
this booklet as a reference guide to register your brewery for the World 
Beer Cup. For more information on registering, visit WorldBeerCup.org/ 
how-to-participate.

Questions: Contact Chris Williams at  
williams@brewersassociation.org, +1.720.473.7671

IMPORTANT DEADLINES
November 17, 2015
Brewery Application deadline. Non-refundable application  
fee of $160 must be paid at time of brewery registration.

December 1 – 16, 2015 
Beer Registration for eligible breweries that have applied to  
participate as of November 17, 2015.

January 15, 2016 
Official confirmations of competition entries are emailed  
to all breweries for review.

January 29, 2016
Deadline to make changes to competition entries.  
Changes may be made via email request.

March 7 – 11, 2016
All competition entries must be received  
in Denver, Colorado.

May 1 – 3, 2016
Competition judging takes place in Philadelphia, PA, USA  
prior to the Craft Brewers Conference.

May 6, 2016
World Beer Cup winners announced at the Gala Reception  
& Awards Ceremony in Philadelphia, PA, USA.



8 9

Brazil, Canada, Japan and the Netherlands. Participating breweries may 
elect to ship their entries to one of the consolidation points instead of 
directly to the United States. The Brewers Association will then arrange 
for the beers to be shipped from the consolidation points to the United 
States. Please check WorldBeerCup.org for the latest information on  
consolidation points.

2. Ship Using an International Courier: Breweries may ship using a  
courier and customs clearance company of their choice (such as FedEx, 
UPS or DHL), but have sometimes experience difficulty having their 
beers cleared through US customs. Breweries that regularly ship beers 
to the United States are encouraged to use their regular shipping 
network/distributor/importer. All breweries that use a courier that bill 
customs charges back to the Brewers Association will be responsible 
for paying all of these charges before their beers are judged.

3. Ship Using a Freight Forwarder: The World Beer Cup will once again 
work with DB Schenker as a customs and international freight for-
warder. Their Denver office is the coordinating office for the World 
Beer Cup and very familiar with the competition and can help make 
shipping to the competition easier.

4. Use Your United States Distributor: If your beers are currently distributed 
in the US, your distributor may deliver them to CR Goodman.

Required Documents When Shipping: Breweries must include a Commercial 
Invoice when shipping beers to the competition from outside the United 
States. A Commercial Invoice includes:

1. Description — indicate “samples for evaluation” next to description

2. Declared value for Customs purposes (should be less than $200  
US Dollars)

3. Quantity of bottles

4. Unit measure in liters

5. FDA Registration Number

6. Country of Origin — Very Important for Entrants Outside the  
United States

7.  When completing your commercial invoice please list your FDA Facility 
Registration number on the invoice

98

BEER QUANTITIES

All breweries entering the 2016 World Beer Cup will be required to send 
the following quantities of beer for each entry entered into the competition.

Container Size                   Number of bottles/cans  
       to ship for the competition 

200 ml (7 oz) to 322 ml (10.9 oz)                           16 

323 ml (11 oz)–588 ml (19.9 oz)            12 

589 ml (20 oz) and higher                             8

Please note that some categories with a large number of entries may require 
additional quantities of beer to be sent. Further information will be sent after 
the beer registration process is completed.

SHIPPING INFORMATION 

Beers for the competition must arrive to Denver, Colorado in the United 
States between Monday, March 7 and Friday, March 11, 2016. Detailed 
shipping information will be sent to participating breweries once the  
registration process is completed. Please carefully read the following to plan 
properly and to ensure your beer entries arrive on time as no late entries 
will be judged. 

All entries will be shipped to the following address:

CR Goodman
c/o WBC 2016
14402 E 33rd Pl
Aurora, CO 80011
United States

BREWERIES IN THE UNITED STATES

Breweries in the United States should deliver their beer to CR Goodman in 
one of the following ways:

1.  Ship via Courier: FedEx, UPS, and private couriers work well, but 
freight companies work best. Please do not use the United States 
Postal Service (USPS).

2. Deliver Direct to CR Goodman: Breweries or their distributors may 
deliver their beers directly to CR Goodman during the competition 
delivery window. Delivery hours are 9:00 am – 4:00 pm. 

INTERNATIONAL BREWERY SHIPPING INFORMATION 

Detailed shipping information will be updated by January 2016 here:  
WorldBeerCup.org/how-to-participate/competition-details. 

Breweries located outside the US may ship beer entries one of the  
following ways:

1.  International Consolidation Points: The Brewers Association is working 
on setting up consolidation points in the following countries: Australia, 
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The most
Prestigious 
beer 
competition
in the world
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–  SAMPLE – 
Use only as a guide 

 

Beer #1 __________________________________________________________________________________________________________________________________ Category & Subcategory___ ______________________________________________________________________________________________________________________________________

Any Specialty Information required?___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Beer #2 _ __________________________________________________________________________________________________________________________________ Category & Subcategory___ ______________________________________________________________________________________________________________________________________

Any Specialty Information required?____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Beer #3  _________________________________________________________________________________________________________________________________  Category & Subcategory___ ______________________________________________________________________________________________________________________________________

Any Specialty Information required?___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Beer #4  ______________________________________________________________________________________________________________________________ Category & Subcategory ________________________________________________________________________________________________________

Any Specialty Information required?____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Beer #5 ______________________________________________________________________________________________________________________________ Category & Subcategory_ ___________________________________________________________________________________________________________

Any Specialty Information required?___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Beer #6  ______________________________________________________________________________________________________________________________ Category & Subcategory__ ___________________________________________________________________________________________________________

Any Specialty Information required?___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

GUIDE FOR REGISTERING ONLINE

Use this page to prepare your competition information for online beer registration. 
Completing this form prior to online beer registration will ease your online registration 
process. Do not mail or fax this form, as it will not be accepted; beer registrations will only 
be accepted online. See pages 15–16 for a complete list of categories and subcategories. 
Beers entered in the following categories will require specialty information: 3, 4, 5, 6, 7, 8, 
9, 10, 11, 12, 13a, 14, 15, 17a, 18a, 18b, 18c, 19, 20a, 21, 22a, 22b, 23a, 23b, 24a, 24b, 25a, 25b, 26, 
27, 28a, 28b, 29, 30a, 30b, 31f, 31g, 51a, 51b, 51c, 56, 57b, 59c, 59d, 65a, 65b, 65d.
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DETERMINING THE PROPER CATEGORY FOR YOUR BEER

IMPORTANT: 

Each brand may only be entered once. No beer may be entered in multiple 
categories. Brewing companies entering beers in the World Beer Cup 2016 
should carefully review the category and subcategory designations before 
registering a beer. It is imperative that beers are entered into the proper 
category and subcategory since judges evaluate beers on the basis of these 
category descriptions.

Detailed descriptions of each of the beer styles and subcategories 
are available on the World Beer Cup web site at WorldBeerCup.org.  
A complete set of detailed guidelines is also available by mail, fax or 
email upon request. Questions? Contact Chris Williams at williams@ 
brewersassociation.org, phone +1.720.473.7671 or fax +1.303.565.5710. 

It is the responsibility of each brewing company to enter its beer in the 
appropriate category and subcategory.  The staff of the World Beer Cup 
or the Brewers Association cannot aid brewing companies in this decision. 
Information regarding the number of entrants for a particular category of 
the World Beer Cup will be made available at the Brewers Association 
World Beer Cup Gala Reception & Awards Ceremony on May 6, 2016 in 
Philadelphia, PA, USA.

In an effort to eliminate the possibility of error, the World Beer Cup will email 
confirmation of your registration form for final approval on January 15, 2016. Any 
final beer changes  must be made via email to williams@brewersassociation.org 
no later than January 28, 2016.
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Judges may choose not to designate any awards in a category if all beers 
entered in that category are significantly out of style or have major defects. 
The Competition Manager will cancel judging in any one category if fewer 
than three entries are received.

WORLD BEER CUP CHAMPION BREWERY AWARDS

The Brewers Association World Beer Cup recognizes excellence in  
achievement by breweries, brewpubs and the brewmasters crafting their 
products with the Champion Brewery Awards.

*Brewpub: A restaurant-brewery that sells 25% or more of its beer on site. The beer is brewed 
primarily for sale in the restaurant and bar. The beer is often dispensed directly from the 
brewery’s storage tanks. Where allowed by law, brewpubs often sell beer “to go” and/or  
distribute to off site accounts. Note: Brewers Association re-categorizes a company as a  
brewing company if its off-site (distributed) beer sales exceed.

AWARDS PHILOSOPHY

The World Beer Cup recognizes brewing excellence in 90+ categories but 
does not automatically award the top three entries in a particular category. 
When judges determine that a category contains three excellent examples of 
the style, they present gold, silver, and bronze awards for the first, second, 
and third place beers, respectively. If judges believe that no beer in the 
category meets the quality and accuracy criteria for the style, they may elect 
not to distribute any awards. Further, judges may grant an award in any one 
or more of the three award places without granting awards in all three places. 
For example, judges may recognize a beer as a silver or bronze award winner 
yet not grant a gold award.

AWARD CRITERIA

   

AWARDS ARE GIVEN IN THE FOLLOWING CATEGORIES:
World Beer Cup Champion Brewery and Brewmaster 
Very Small Brewing Company 
(1-1,000 barrels or 1-1,190 hliters per year)

World Beer Cup Champion Brewery and Brewmaster 
Small Brewing Company
(1,001 - 15,000 barrels or 1,191 - 17,600 hliters per year)

World Beer Cup Champion Brewery and Brewmaster 
Mid-Size Brewing Company 
(15,001 – 6,000,000 barrels or 17,601 - 7,040,000 hliters per year)

World Beer Cup Champion Brewery and Brewmaster 
Large Brewing Company 
(Greater than 6,000,000 barrels or greater than 7,040,000 hliters per year)

World Beer Cup Champion Brewery and Brewmaster 
Small Brewpub* 
(1 - 1,200 barrels per year or 1 - 1408 hliters per year)

World Beer Cup Champion Brewery and Brewmaster 
Large Brewpub* 
(Greater than 1,200 barrels or greater than 1408 hliters per year)

GOLD: A world-class beer that 
accurately exemplifies the specified 
style, displaying the proper balance 

of taste, aroma, and appearance.

SILVER: An excellent beer that 
may vary slightly from style 

parameters while maintaining 
close adherence to the style 

and displaying excellent taste, 
aroma, and appearance. 

BRONZE: A fine example of 
the style that may vary slightly 
from style parameters and/or 
have minor defects in taste, 

aroma, or appearance.

SM SM

SM
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AWARDS RECEPTION AND CEREMONY

The World Beer Cup will announce the award-winning beers at a gala  
reception & awards ceremony in Philadelphia, PA, USA on May 6, 2016. A list 
of winners will be available at this event and on WorldBeerCup.org. Winners 
not present will be notified by mail. 

Each entering brewery will be offered one complimentary, non-transferable 
entry to the World Beer Cup Gala Reception & Awards Ceremony. Extra 
tickets will be available for purchase (based on availability).

European Awards Ceremony The 2016 World Beer Cup European Awards 
Ceremony will be held at the Hofbräuhaus in Munich, Germany on May 30, 2016. 

The European ceremony is organized by Barth-Haas Group and SAHM 
glassware, World Beer Cup Partner Sponsors. Charlie Papazian, Brewers 
Association president, will present awards to the winning breweries from Europe.

JUDGE SELECTION

The World Beer Cup Competition Manager selects judges from a list of 
international brewing industry members including brewers, sensory experts, 
suppliers, consultants, and writers. These individuals have been selected  
on the basis of: (1) beer sensory training and sensory panel or judging  
experience; (2) industry and peer recognition; (3) knowledge or beer styles 
and the brewing process; (4) judging demeanor; (5) fluency in written and 
spoken English, the common language of World Beer Cup judging panels.

The judge panel for the 2016 World Beer Cup has already been chosen. We 
encourage qualified brewing industry members to submit applications to 
judge at future World Beer Cup competitions. Applications are accepted on 
an ongoing basis. Please contact Chris Swersey, World Beer Cup Competition 
Manager, for more details: chris@brewersassociation.org.

JUDGING PROCEDURES

The World Beer Cup judging takes place in six sessions over the course of 
three days - May 1-3, 2016 - in Philadelphia, Pennsylvania, USA just prior to 
the Brewers Association Craft Brewers Conference & BrewExpo America®.

Judges evaluate beers in their specific areas of expertise, and do not judge 
in every category. Judges will seldom evaluate more than 30 beers in any one 
3-hour judging session and judges never evaluate their own product or any 
product in which they have a concern (a consultant cannot judge the beer of 
a client). Judging is blind, with no brand knowledge of any kind provided to 
judges. Beer entries are judged solely on their sensory merits and adherence 
to competition style guidelines.

IMPORTANT INFORMATION

For the purpose of any award or other honors, including the Champion Brewery 
awards, the brewing company identified on the registration application determines to 
which company points are awarded and which company receives the award. Points 
and awards are not transferable.

All brands entered on an application will be considered as brands of the brewing 
company identified on the application. Each brand may be identified as a product 
of only one brewing company.

Read the following information carefully in order to properly determine the correct 
size category you should select for your packaging brewery or brewpub.

For Packaging Breweries: Size is defined by total volume/barrellage of the  
company which has majority ownership of the brewery.

For Brewpubs: Size of single store Brewpub entrants is defined by production 
volume of the individual operation which holds the brewing license. Size of 
brewpub entrants that are members of commercial entities, chains or groups 
with two or more stores is defined by total combined production volume of  
all stores.

Winners are determined based on the results of the competitive beer judging 
held at the World Beer Cup. Breweries receive points based on awards won, 
and these points are tabulated to arrive at the Champion Brewery results. 

Here are the criteria used for awarding points, and the tie breaking system 
used to rank breweries.:

1. Most Total Points: Breweries are awarded points based on the number 
of gold (6 points), silver (5 points) and bronze (4 points) medals won 
in the competition;

2. Most Total Entries in all Medaled Categories;

3. Most Total Entries in Gold Medaled Categories;

The second and third criteria recognize overall competitiveness by 
achieving medals in categories with more entries than others.
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6. All of the above required items must be in a font size large enough 
to be read in the format in which they are presented. Use the artwork 
provided by the Brewers Association and choose the highest resolution 
appropriate for your use.

For print: The minimum font size requirement is 2.5 mm for printed material.

For billboards: The minimum font size is 12 inches.

For web: The minimum font size is 80 pixels.

For television: The minimum point size required is 30 points. All required 
elements must be seen on screen and mentioned in voice over.

The World Beer Cup mark shall be presented in English language. Additional 
statements in other languages may be made, if the statements do not conflict 
with, or are contradictory to, the requirements of this subpart. 

7. Always use the SM when using the World Beer Cup mark (words and 
design). It is a service mark of the Brewers Association.

8. Promotions or any other mentions of the World Beer Cup and World 
Beer Cup awards may not mention other brewing companies nor 
the name of any judge or judges serving as a part of the World Beer 
Cup judging or evaluation. Ads that make reference to other brewing  
companies either by name or by reference will not receive approval.

9. The World Beer Cup mark includes the words and design elements and 
should appear exactly as it appears on the art supplied by the Brewers 
Association. The mark may not be changed in any manner. The standard 
license signed by winning breweries includes permission to use the 
World Beer Cup mark only in pre-approved advertising/promotions 
(print/web, etc.) The standard license does not grant permission to 
use the World Beer Cup mark on any merchandise promoting the win 
(shirts, hats, glassware, etc.), Individual arrangements can be made for 
non-standard uses.

10. These rules do not waive any right to trademark or copyright  
material of the World Beer Cup. The World Beer Cup logo, copyright, or  
trademark material may be used only with written permission of the World 
Beer Cup.

Judges perform several important roles at the World Beer Cup. Judges deter-
mine winning beer entries that meet the stringent award criteria described 
above. They are also expected to provide concise, accurate written feed-
back to entering breweries about their entries, describing positive product  
attributes as well as defects noted during the competition. This indirect  
communication to entering breweries adds value to their World Beer Cup 
entries and provides a glimpse into the judging process.

POST-EVENT PUBLICITY RULES AND USE OF THE WORLD BEER CUP

Logo Award-winning brewing companies are encouraged to use their World 
Beer Cup awards in public relations and advertising campaigns. Each  
award-winning brewing company planning to make any reference to the 
World Beer Cup in any promotion will be required to sign a licensing  
agreement with the World Beer Cup, which was a part of the registration 
process. The guidelines for using the World Beer Cup mark are outlined in 
the post-event publicity rules below.

To preserve the integrity of the World Beer Cup and the credibility of its 
results for all those concerned, reference to World Beer Cup awards are 
governed by these rules: 

1. Always have your artwork pre-approved by the Brewers Association. 
Allow 21 business days for approval. The first five submissions (per award  
winning brand) shall be at no charge. In the event Licensee shall make 
more than five (5) submissions per calendar year, then the sixth and each  
subsequent submission shall include an administrative fee payment 
of $200. 00 (Two hundred US dollars). Requests for approval can be 
mailed or emailed to:

Nancy Johnson
Event Director
Brewers Association
1327 Spruce Street
Boulder, CO 80302
Email: nancy@brewersassociation.org

2. In all cases, reference to an award must include a mention of the  
category in which the award was received. Category must be referenced 
in a font size equal to the size used to reference the award. See #6.

3. In all cases, reference to an award must specify the type of award received 
(i.e., gold or first place; silver or second place; bronze or third place).  
Type of award must be referenced in a font size equal to the size used 
to reference the award. See #6.

4. In all cases, reference to an award must include a mention of the year 
it was received. The year must be referenced in a font size equal to the 
size used to reference the award. See #6.

5. In all cases, reference to an award must include the name of the beer 
exactly as entered in the World Beer Cup for the year in which the 
award was received. See #6.
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HYBRID/MIXED BEER STYLES

1. American-Style Wheat Beer
A. Subcategory: Light American Wheat 

Beer without Yeast
B. Subcategory: Dark American Wheat Beer 

without Yeast

2. American-Style Wheat Beer with Yeast
A. Subcategory: Light American Wheat 

Beer with Yeast
B. Subcategory: Dark American Wheat Beer 

with Yeast

3. Fruit Beer

4. Fruit Wheat Beer

5. Belgian-Style Fruit Beer

6. Pumpkin Beer

7. Field Beer

8. Chili Beer

9. Herb and Spice Beer

10. Chocolate Beer

11. Coffee Beer

12. Specialty Beer

13. Rye Beer
A. Subcategory: Rye Beer
B. Subcategory: German-Style Rye Ale

14. Honey Beer

15. Session Beer

16. Session India Pale Ale

17. Other Strong Beer
A. Subcategory: Other Strong Ale or Lager
B. Subcategory: American-Style  

Imperial Porter
C. Subcategory: American-Style Wheat  

Wine Ale
D. Subcategory: American-Style Ice Lager
E. Subcategory: American-Style Malt Liquor

18. Experimental Beer
A. Subcategory: Experimental Beer

B. Subcategory: Ginjo Beer or Sake- 
Yeast Beer

C. Subcategory: Wild Beer

19. Fresh or Wet Hop Ale

20. Historical Beer
A. Subcategory: Historical Beer
B. Subcategory: Dutch-Style Kuyt Beer
C. Subcategory: Adambier

21. Gluten-Free Beer

22. American-Belgo-Style Ale
A. Subcategory: Pale American-Belgo- 

Style Ale
B. Subcategory: Dark American-Belgo- 

Style Ale

23. American-Style Sour Ale
A. Subcategory: American-Style Sour Ale
B. Subcategory: Fruited American Sour

24. Brett Beer
A. Subcategory: Brett Beer
B. Subcategory: Mixed Culture Brett Beer

25. Wood- and Barrel-Aged Beer
A. Subcategory: Wood- and Barrel-Aged 

Pale to Amber Beer
B. Subcategory: Wood- and Barrel-Aged  

Dark Beer

26. Wood- and Barrel-Aged Strong Beer

27. Wood- and Barrel-Aged Strong Stout

28. Wood- and Barrel-Aged Sour Beer
A. Subcategory: Wood- and Barrel-Aged  

Sour Beer
B. Subcategory: Fruited Wood- and Barrel-

Aged Sour Beer

29. Aged Beer

30. Kellerbier or Zwickelbier
A. Subcategory: Unfiltered German- 

Style Ale
B. Subcategory: Unfiltered German- 

Style Lager

11. Failure of any brewing company, or of any person acting on a brewing  
company’s behalf or at a brewing company’s direction, to comply with 
these rules may result in suspension from participation in the World 
Beer Cup for a duration to be determined at the absolute discretion of 
the World Beer Cup Rules Committee. In no event shall a suspension 
be terminated while a brewing company remains in violation.

Email nancy@brewersassociation.org with any questions about  
the agreement. 

Thank you for your participation in the World Beer Cup!

2016 WORLD BEER CUP STYLES LIST
The style descriptions and specifications are available at WorldBeerCup.org. 
Please contact Competition Manager Chris Swersey with feedback on this list 
at chris@brewersassociation.org.
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31. Smoke Beer
A. Subcategory: Bamberg-Style  

Weiss Rauchbier
B. Subcategory: Bamberg-Style  

Helles Rauchbier
C. Subcategory: Bamberg-Style  

Maerzen Rauchbier
D. Subcategory: Bamberg-Style  

Bock Rauchbier
E. Subcategory: Grodziskie
F. Subcategory: Smoke Porter
G. Subcategory: Other Smoke Beer

LAGER BEER STYLES

Styles of Other Origin

32. Light Lager
A. Subcategory: German-Style Leichtbier
B. Subcategory: Australasian, Latin 

American or Tropical-Style Light Lager
C. Subcategory: American-Style Light Lager
D. Subcategory: American-Style Amber  

Light Lager

33. International-Style Lager
A. Subcategory: International-Style Pilsener
B. Subcategory: Other International- 

Style Lager

Styles of European and  
German Origin

34. Baltic-Style Porter

35. German-Style Pilsener

36. Bohemian-Style Pilsener

37. Muenchner-Style Helles

38. Dortmunder/Export or German-Style 
Oktoberfest

A. Subcategory: Dortmunder/European- 
Style Export

B. Subcategory: German-Style  
Oktoberfest/Wiesn

39. Vienna-Style Lager

40. German-Style Maerzen

41. European-Style Dark/Muenchner Dunkel

42. German-Style Schwarzbier

43. German-Style Bock or Maibock
A. Subcategory: Traditional German- 

Style Bock

B. Subcategory: German-Style Heller  
Bock/Maibock

44. German-Style Doppelbock or Eisbock
A. Subcategory: German-Style Doppelbock
B. Subcategory: German-Style Eisbock

Styles of North American Origin

45. American-Style Lager
A. Subcategory: American-Style Lager
B. Subcategory: American-Style Pilsener
C. Subcategory: American-Style Cream Ale

46. American-Style Amber Lager
A. Subcategory: American-Style  

Amber Lager
B. Subcategory: California Common Beer
C. Subcategory: American-Style  

Maerzen/Oktoberfest

47. American-Style Dark Lager

ALE BEER STYLES

Styles of Other Origin

48. Australian- or International-Style Pale Ale
A. Subcategory: Australian-Style Pale Ale
B. Subcategory: International-Style Pale Ale

Styles of German Origin

49. German-Style Koelsch

50. German-Style Altbier

51. German-Style Sour Ale
A. Subcategory: Berliner-Style Weisse
B. Subcategory: Leipzig-Style Gose
C. Subcategory: Contemporary Gose

52. South German-Style Hefeweizen

53. German-Style Wheat Ale
A. Subcategory: South German-Style  

Kristal Weizen
B. Subcategory: German-Style  

Leichtes Weizen
C. Subcategory: South German-Style 

Bernsteinfarbenes Weizen
D. Subcategory: South German-Style  

Dunkel Weizen

54. South German-Style Weizenbock

Styles of Belgian and French Origin

55. Belgian-Style Witbier

56. French & Belgian-Style Saison

57. Belgian- and French-Style Ale
A. Subcategory: French-Style Biere  

de Garde
B. Subcategory: Other Belgian- and  

French-Style Ale

58. Belgian-Style Pale Ale or Blonde Ale
A. Subcategory: Belgian-Style Pale Ale
B. Subcategory: Belgian-Style Blonde Ale

59. Belgian-Style Sour Ale
A. Subcategory: Belgian-Style Lambic
B. Subcategory: Belgian-Style  

Gueuze Lambic
C. Subcategory: Belgian-Style Fruit Lambic
D. Subcategory: Other Belgian-Style  

Sour Ale

60. Belgian-Style Flanders Oud Bruin or  
Oud Red Ale

61. Belgian-Style Dubbel or Quadrupel
A. Subcategory: Belgian-Style Dubbel
B. Subcategory: Belgian-Style Quadrupel

62. Belgian-Style Tripel

63. Belgian-Style Pale Strong Ale

64. Belgian-Style Dark Strong Ale

65. Other Belgian-Style Ale
A. Subcategory: Other Belgian-Style  

Abbey Ale
B. Subcategory: Other Belgian-Style Strong 

Specialty Ale
C. Subcategory: Belgian-Style Table Beer
D. Subcategory: Other Belgian-Style Ale

Styles of British Origin

66. English-Style Mild Ale
A. Subcategory: English-Style Pale Mild Ale
B. Subcategory: English-Style Dark Mild Ale

67. English-Style Summer Ale

68. Ordinary or Special Bitter
A. Subcategory: Ordinary Bitter
B. Subcategory: Special Bitter or Best Bitter

69. Classic English-Style Pale Ale

70. Extra Special Bitter
A. Subcategory: American-Style Extra  

Special Bitter
B. Subcategory: English-Style Extra  

Special Bitter

71. English-Style India Pale Ale

72. Scottish-Style Ale
A. Subcategory: Scottish-Style Light Ale
B. Subcategory: Scottish-Style Heavy Ale
C. Subcategory: Scottish-Style Export Ale

73. English-Style Brown Ale

74. Brown Porter

75. Robust Porter

76. Sweet Stout or Cream Stout

77. Oatmeal Stout

78. Scotch Ale
A. Subcategory: Traditional Scotch Ale
B. Subcategory: Peated Scotch Ale

79. British-Style Imperial Stout

80. Old Ale or Strong Ale
A. Subcategory: Old Ale
B. Subcategory: Strong Ale

81. Barley Wine-Style Ale
A. Subcategory: American-Style Barley  

Wine Ale
B. Subcategory: British-Style Barley  

Wine Ale

Styles of Irish Origin

82. Irish-Style Red Ale

83. Classic Irish-Style Dry Stout

84. Export Stout

Styles of North American Origin

85. Golden or Blonde Ale

86. American-Style Pale Ale

87. American-Style Strong Pale Ale

88. American-Style India Pale Ale

89. Imperial India Pale Ale

90. American-Style Amber/Red Ale

91. Double Red Ale

92. Imperial Red Ale

93. American-Style Brown Ale

94. American-Style Black Ale

95. American-Style Stout

96. American-Style Imperial Stout
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2016 International Endorsing Organizations: The Craft Beer Association (Japan)    
 European Beer Consumers Union (Europe)  •  Getränke Magazin (Austria)  •  The New Brewer (USA)    

www.Realbeer.com (USA)  •  American Brewers Guild (USA)  •  Beer Passion Magazine (Belgium)    

e-malt.com (Belgium)  •  The Institute of Brewing and Distilling (UK)  •  Korea Microbrewery 

Association (Korea)  •  Kvasný Prumysl (Czech Republic)  •  Beer Sweden (Sweden)    

Brauindustrie (Germany)  •  Piwowar (Poland)  •  All About Beer Magazine (USA)  •  New Zealand 

Hops (New Zealand)  •  Japan Beer Times (Japan)  •  Instituto da Cerveja (Brazil)  •  Brussels Beer 

Challenge (Belgium)  •  The Beer Link (China)  •  Hops Magazine (China)  •  Craft Beer Industry 

Association (Australia)  •  British Columbia Craft Brewers Guild (Canada)  •  BeerBartender (Greece)  

Society of Beer Advocates (SOBA) (New Zealand)  •  Ontario Craft Brewers (Canada)

2016 Sponsors: Krones • Ball • Barth-Haas • First Key • Sahm • Siemens 

View Sponsors and Endorsers at WorldBeerCup.org

The Brewers Association would like to thank all  
World Beer Cup Sponsors & Endorsers for their support.

Gala Reception & 
Awards Ceremony 

May 6, 2016

SM
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